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Global Presence — 2006

Canada
278 Units

Mexico
785 Units

Guatemala
120 Units

Brazil
295 Units

Honduras
35 Units

Nicaragua
32 Units ] _ s
Argentina US Operations: 3,90
El Salvador 12 Units . ]
58 Units International Operations: 2,600
Costa Rica Total: 6,500
127 Units

Annual Sales: $312.9B
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Every Day Low Cost
(EDLC)

Every Day Low Price
(EDLP)



“We will not be measured
by our aspiration; we will
be measured by our
action” — Lee Scott, July
12, 2006
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Interior with Sales Floor

Wal-Mart . . .
lighting in “full off” mode

10 years
2,100 stores

330 million SF

49% less
wattage than
ASHRAE 90.1
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Daylight Harvesting
“Cool” roofing
Heat Reclaim

High Efficiency HVAC (EER -
11-13)

Centralized EMS/Monitoring
Active De-humidification
Exterior LED Signage



wa-mart | EXterior LED lit Signhage
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“I have traveled extensively visiting
retail in North America, Central
America, South America, Europe
and Asia. | can honestly say that
in my opinion the stores Wal-Mart
builds today in the US are the
most energy efficient of any | have
ever seen anywhere in the world”

Charles Zimmerman



* 20% Energy/GHG reduction in
existing stores within 7 years

* 30% Energy/GHG reduction for
new prototype within 4 years
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Interior LED Lighting

Additional Doors on Refrigerated
Cases

Variable Speed Fans/Motors
(HVAC)

Variable Speed Fans/Motors and
floating Pressures (Refrigeration)

Emerging HVAC Technologies

Emerging Refrigeration
Technologies (CO2 Secondary
Loop)






Trucks,
Cars, Planes
7%

Refrigerants
11%

On-Site
Combustion
16%

Purchased
Electricity
66%



...r T
-

,tl-
m_

|
e

#

.ﬂ..

...“..?u...

i

MR TETE L R R AT ]

'*"fmﬁum







Microsoft Excel - UK Energy Reduction Plan
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Microsoft Excel - Brazil Energy Reduction Plan
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* 20% Energy/GHG reduction in
existing stores within 7 years

* 30% Energy/GHG reduction for
new prototype within 4 years

* Other???
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Rainwater Harvesting
Domestic Water Conservation
Construction Debris Recycling
Increase in Recycled Products
?

?












#5 22.5%C
Fly Ash
50% Recycled
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OTHER NATURE DOES HER MOST

art's Acres For America program will conserve an acre of namral habitat for every acre of land Wal-Mart
uses to develop facilities. That's every developed acre of land Wal-Mart owns taday and will build on for years
to come. Wal-Mart is helping protect our natural resources so you, your kids and your grandkids can enjoy
mare wildlife and more nataral arcas. Wal-Mart is the first company to tie its footprint to land conservation,
and we are proud to partner with Wal-Mart to build this premicr land stewardship model,
~ John Berry, Executive Director, National Fish and Wildlife Foundation

WAL*MART
ACRES # AMERICA

woewwalmartfacts.com




How Big is this?

- HVAC
* Refrigeration
* Lighting
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Wal-Mart

Thank you
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